
Social Media Tips & Tricks
A guide to social media 

from Hillsborough County’s Social Media Strategists



Introductions

Domonic Botto and Brien Neal
Social Media Strategists for 

Hillsborough County, Florida Government.

@hillsboroughfl

@hillsboroughfl

@hillsboroughfl

@hillsboroughfl

@hillsboroughfl

Hillsborough County
Government

@PRCPets



Which Channel Fits?
Platform Content Focuses

Facebook Family-oriented content such as fun events, organization promotions, and news updates

Instagram Beauty shots, intricate shots, or event coverage

Twitter General news and real-time community engagement

Nextdoor Community-centric news, resources, events, announcements and public meetings

LinkedIn Business/professional news and resources such as job listings and events/workshops

Reddit Engage in relevant conversations and deliver major announcements



What To Do

Protect Your Brand
• Considerate of current event and trending topics
• Prepared for the good, bad, and ugly - Everything archived, 

nothing deleted
• Provide best counsel to build public trust

Tell Your Stories
• Timely, relevant posts and interactions
• Showcase your team in a good light and useful manner

Find Your Voice
• Develop a guideline if you have multiple users
• Change your voice to match the situation



Protect Your Brand

• Be considerate of current event and trending topics

• Stay prepared for the good, bad, and ugly -

Everything archived, nothing deleted

• Provide real-time customer service

• Act as ‘bank of knowledge’ for our followers

• Become a trusted source of information



Protect Your Brand



Protect Your Brand

Customer Path Supporting Content Examples

Browse the kennel
(online or in person)

• Adoptable pets
• Playgroup content

Visit & adopt at PRC
• PRC renovations
• Adoption specials
• Special event coverage

Bring the new pet into 
the family

• Tips and tricks on pet 
parenting

• Resources for more 
information

Share the great news
• Success stories
• Volunteer news and 

community partners



Tell Your Stories

• Create timely, relevant content and interactions

• Showcase your team in a good light and useful manner

• Identify special moments in day-to-day operations

• Highlight how you do it differently and why it is 

important



Tell Your Stories



Find Your Voice

• Develop a guideline if you have multiple users

• Change your voice to match the situation

• Keep it simple – avoid industry terms and acronyms



Find Your Voice



Things to Avoid

• Tooting your own horn/ 
self-recognition too often

• Programs in which you 
are not directly involved



Keep It Evergreen

• Create content that can be shared anytime
• Fill gaps during off-seasons with information
• Remind audience about your operations



Ask Yourself

3 Quick Questions before Posting:

• Does this show us in a positive light? 

• How could this be perceived? 

• Did I check the spelling and grammar?



Best Photo Types

Types of basic photos to shoot for social

1. Scene Setter: Give the viewer the big 
picture. Where is this action taking 
place?

2. Crowd Shot: Show the crowd. Not many 
onlookers? Shoot tight.

3. Detail Shots: Shoot images of any props 
or awards being presented.. 
Decorations, food etc…

4. Portrait: Try to get a nice tight headshot 
of key speakers.



Questions?
Brien Neal

(813) 422-9117
Domonic Botto
(813) 373-4506
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